
This ProsPecTus is daTed 26 NoVeMBer 2014

PUBLIC ISSUE OF 56,408,900 NEW ORDINARY SHARES OF RM0.50 EACH IN ONLY WORLD GROUP 
HOLDINGS BERHAD AT AN ISSUE PRICE OF RM0.88 PER SHARE PAYABLE IN FULL ON APPLICATION 
COMPRISING:

(l) 9,250,000 NEW ORDINARY SHARES OF RM0.50 EACH AVAILABLE FOR APPLICATION BY THE 
MALAYSIAN PUBLIC;

(ll) 4,000,000 NEW ORDINARY SHARES OF RM0.50 EACH AVAILABLE FOR APPLICATION BY THE 
ELIGIBLE DIRECTORS, EMPLOYEES AND OTHER PERSONS WHO HAVE CONTRIBUTED TO THE 
SUCCESS OF OUR GROUP;

(lll) 18,500,000 NEW ORDINARY SHARES OF RM0.50 EACH AVAILABLE FOR APPLICATION BY 
WAY OF PRIVATE PLACEMENT TO BUMIPUTERA INSTITUTIONAL AND SELECTED INVESTORS 
APPROVED BY THE MINISTRY OF INTERNATIONAL TRADE AND INDUSTRY, MALAYSIA; AND 

(lV) 24,658,900 NEW ORDINARY SHARES OF RM0.50 EACH AVAILABLE FOR APPLICATION BY WAY 
OF PRIVATE PLACEMENT TO SELECTED INVESTORS,

IN CONJUNCTION WITH OUR LISTING ON THE MAIN MARKET OF BURSA MALAYSIA SECURITIES 
BERHAD

Principal Adviser, Sole Underwriter and Sole Placement Agent

1033338-K

INVESTORS ARE ADVISED TO READ AND UNDERSTAND THE CONTENTS OF THIS PROSPECTUS. IF IN DOUBT, PLEASE CONSULT A PROFESSIONAL ADVISER.

THERE ARE CERTAIN RISK FACTORS WHICH PROSPECTIVE INVESTORS SHOULD CONSIDER. TURN TO SECTION 4 OF THIS PROSPECTUS FOR “RISK FACTORS”.

Corporate Office:

No.10, Jalan Pelukis u1/46,
Temasya industrial Park, 
section u1,
40150 shah alam,
selangor darul ehsan.
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Management Team

 

 
 

 

  

 

Revenue Stream 

Our Food Service Outlets 
are Integral to Other 

Attractions

In House R&D Centre 
and Test Kitchen

Our Centralised 
Kitchen Facility 

with Food Safety 
Management 

Systems and Halal 
Certifications 

Supports our Food 
Service Outlets

Capability to Develop 
New Menus and 

Proprietary Recipes

Our Distinctive Water 
Rides at Wet World 

Water Amusement Parks

Established and 
Experienced Water 
Amusement Park 

Operator

OUR GROUP’S BUSINESS MODEL

OUR BUSINESS FOCUS

Provider of a combination of “Fun, Food and Good Living” experiences at a single location with a captive 

market, focused on family-centric activities, covering:

•   operations of food service outlets

•   operations of water amusement parks

•   operations of family attractions

•   operations of a resort and other retail outlets providing souvenir imaging services, beautification, 

healthcare and wellness services, children entertainment services and sports activities



COMPETITIVE ADVANTAGE AND KEY STRENGTHS OF OUR GROUP

Food Service Outlets 
are Integral to Other 

Attractions

Established and
Experienced Water
Amusement Park

Operator

Own Brand Names 

Capability to Develop
New Menus and

Proprietary Recipes

Distinctive Water 
Rides at Wet World 
Water Amusement 

Parks

In House R&D Centre 
and Test Kitchen

Centralised Kitchen 
Facility with Food 

Safety Management 
Systems and Halal 

Certi�cations 
Supporting our Food 

Service Outlets

 
Experienced 

Management Team

OWG 

Own Brand Names •	 We	have	sixteen (16) own brand names
•	 We	are	able	to	maximise our brand equity without the need to pay third party royalties 

and expand our business without constraints

In House R&D Centre and Test Kitchen •	 We	carry	out	in-house	R&D	to	develop	new	recipes	and	improve	our	existing	recipes
•	 We	 are	 able	 to	 respond faster to changing consumer preference and new market  

developments

Food Service Outlets are Integral to Other  
Attractions

•	 We	 aim	 to	 service	 captive markets that have sufficient attractions and activities to  
extend visitors’ stay in that area

•	 We	integrate our food service outlets to a much larger activity base which provides 
us with critical mass to sustain and grow our business as compared to being standalone 
food service outlets

Centralised Kitchen Facility with Food 
Safety Management Systems and  
Halal Certifications Supporting Our  
Food Service Outlets

•	 Our	centralised	kitchen	facility	has	the	following	food safety management systems  
certifications as an assurance of our product quality:

 ✓   GMP Codex Alimentarius certification
 ✓   HACCP Codex Alimentarius certification
 ✓	 		ISO22000:2005	Food	Safety	Management	Systems	certification
 ✓	 		MS1500:2009	Halal	Certification	of	Authentication
•	 Our	centralised	kitchen	facility	with	Halal	certification	enables	us	to	cater	across	a	wider	

market segment

Capability to Develop New Menus and  
Proprietary Recipes

•	 We	carry	out	our	own product development and enhancement
•	 We	have	the	flexibility to promptly create new menus and recipes
•	 We	introduce	new dishes every six (6) months (on average)

Distinctive Water Rides at Wet World Water 
Amusement Parks

•	 Our	water	amusement	parks	are	known	for	its	distinctive water rides
•	 Our	water	rides	are	individually	unique	in	its	own	way	and	serves	as	the	main	attractions	

to our Group’s water amusement parks

Established and Experienced Water  
Amusement Park Operator

•	 We	have	approximately	eighteen (18) years of experience as a water amusement park 
operator

•	 We	 have	 hands-on experience relating to all aspects of water amusement park  
operations, from initial design and conceptualisation, to day-to-day operations,  
maintenance and safety

Experienced Management Team •	 Our	Managing	Director	/	Group	Chief	Executive	Officer,	Dato’	Koh	Cheng	Keong,	and	our	
Executive	Director	/	Group	Chief	Operating	Officer,	Datin	Chew	Lean	Hong,	have	led	our	
Group	for	over	thirty	(30)	years	since	its	establishment in 1984

•	 Our	key	management	 team	comprises	 individuals	with	experience	 in	operating	 food	
service outlets, water amusement parks and family attractions



FINANCIAL PERFORMANCE OF OUR GROUP

FINANCIAL SEGMENTATION OF OUR GROUP FOR FYE 30 JUNE 2014
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Our Future Plans

KOMTAR Tower 
Revitalisation Project

Opening New Food 
Service Outlets

Franchise Programme 
for Only Mee

Wet World Water Park Shah Alam 
Phase Two (2) Expansion

Setting Up Outlets Together With
Family attractions which O�er “Fun,

Food & Good Living” Experiences 

OUR FUTURE PLANS

EXPECTED TO COMPLETE

KOMTAR 
Tower 

Revitalisation 
Project

Q3Q1 

Opening New 
Food Service 

Outlets

Q2

Franchise 
Programme for 

Only Mee

Q1 Q2 Q3

“Fun, Food and 
Good Living”

Location at
Klang Valley

Q4

Wet World 
Water Park 
Shah Alam

Phase Two (2) 
Expansion

Good Living”
“Fun, Food and 

Location at
Johor Darul 

Takzim

Q4

20162015

OUR GENERAL INFORMATION

Enlarged issued and paid- up share capital 
185.00 million shares 

Existing 
128.59 million shares 

Public Issue 
56.41 million shares 

Malaysian Public 
 

9.25 million shares 

Directors, Employees 
and Business Associates 

4.00 million shares 

Private Placement to 
Selected Investors 

24.66 million shares 

Private Placement to 
Bumiputera Investors 

18.50 million shares 

69.51% 30.49% 

5.00% 2.16% 13.33% 10.00% 

Proceeds to be raised 
RM49.64 million  

Market Capitalisation 
RM162.80 million 

IPO Price  
RM0.88 



OUR FOOD SERVICE OUTLETS



OUR WATER AMUSEMENT PARKS

OUR FAMILY ATTRACTIONS



OUR BRAND NAMES

OUR RESORT AND OTHER RETAIL OUTLETS
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our Group is principally the providers of leisure and hospitality services incorporating the operation 
of food service outlets, water amusement parks and family attractions and other services. We currently  
operate twenty five (25) food service outlets under our sixteen (16) own brand names and we also own 
the Wet World brand which is used in all our three (3) water amusement parks.

OWG  

Food Services Operations 
 Amusement and Recreation 

Operations Other Service Operations 

Water Amusement Park Family Attractions 

Most of our food service outlets are integrated with various types of amusement parks, family attractions 
and shopping areas which provides us with critical mass to sustain and grow our business as compared 
to being standalone food service outlets. This approach also enables us to service a captive market that 
has sufficient attractions and activities to extend visitors’ stay in the area.

OUR BUSINESS
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